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RETAIL MERCHANDISING AND MANAGEMENT
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credits grade credits grade
points points
A. Communications (8) G. Technology (2)
ENGL-101 Freshman English-Composition 3 Select from the list of approved courses.
OR
ENGL-111 Freshman English-Honors |
ENGL-102 Fres Eng-Rdng&Rel Writing 3 H. General Education Electives (2)
OR Select from approved GE courses excluding areas C and G.
ENGL-112 Freshman English-Honors Il
SPCOM-100 Fundamentals of Speech 2
B. Analytical Reasoning (6)
Select from the list of approved courses.
Must include one Math course. A. Professional Core (27)
BUACT-206 Intro to Fin. Accounting (soph.) 3
ECON-210 Principles of Econ. | (GE) 3
C. Health Enhancement (2) BURTL-222 ComputerApplications-(waived) 2
and Physical Well-Being BURTL-127 Basic Merchandising 3
Select from the list of approved courses. BUMKG-330 |Principles of Marketing 3
PSYC-370 Interpersonal Effectiveness Training 2
BURTL-430 Merch.Planning&Control (BUACT-206) 4
D. Humanities and the Arts (9) BURTL-350 ST:Mkt-Mfg Aged/ Min (BUMKG-330) 2
Select from the list of approved courses. BURTL-327 Store Mgt. (BURTL-430) 3
Include courses from three different areas. Salect php-af.the: fallawing: (Speech: Selective): <. - : . 2f:
ART-100 (suggested for IDEC) 'SFCOM-20D- : : Petsuasive:-Speaking: (SRCOM-100)
ARTH-222 (suggested for IDEC) 'SPCOM-206: *  Discussion: - : -
SPCOM-236;  : Listehing :: !
B. Concentrations *
E. Social and Behavioral Sciences (6) Select one of the following:
(ECON-210 Prin of Econ | in Prof.Component) Fashion Marketing
Select from the list of approved courses. Buying/Management
Include courses from two additional areas. Human Resource Management
Interior Decorating
* See course listing for each concentration on reverse side.
F. Natural Science (4) 500 hours retail work experience (approved by program director)
Select from the list of approved courses. # hours Business Name inclusive dates
Include at least one lab.

*Ethnic Studies: Identify the ES courses completed. ES-credits earned must satisfy all courses in one column.
ES-A ES-A ES-A ES-B ES-B ES-B
ES-A ES-B ES-C ES-C ES-B ES-B
ES-C ES-C ES-B ES-C




FASHION MARKETING (58) BUYING/MANAGEMENT (58)
BURTL-105 Intro to RMM 1 BURTL-105 Intro to RMM 1
BURTL-212 Trend Forecasting 3 BUACT-207 Managerial Accouting (BUACT-206) 3
APRL-140 Textiles 3 ECON-215 Principles Econ. Il (ECON-210) 3
APRL-202 QualityAnalysis (APRL-140) 3 BURTL-229 Visual Merchandising 3
ECON-215 Principles Econ. Il (ECON-210) 3 BUMGT-304 |Principles of Management 3
BURTL-229 Visual Merchandising 3 BURTL-329 Fashion Promotions (BURTL-127) 3
BUMGT-304 Principles of Management 3 BUMIS-333 Mgt Info Systems (BUACT-206) 3
BUMKG-346  |Target Marketing (BUMKG-330) 3 BUMKG-346 |Target Marketing (BUMKG-330) 3
BURTL-319 InterEconTrends T/C 3 PSYC-382 Human Resource Management 3
(ECON-210, APRL-140) BURTL-389  |Logistics (sub BUMKG-438) 3
BURTL-329 Fashion Promotions (BURTL-127) 3 BURTL-417 Soc Psyc Aspects Clothing 3
PSYC-382 Human Resource Management 3 BURTL-425 Cur.Retail Strat.(BURTL-127,389) 2
BURTL-389 Logistics (sub BUMKG-438) 3 BURTL-426 Retail Practicum (BURTL-329,430) 4
BURTL-425 Cur.RetailStrat.(BURTL-127,389) 2 BUMKG-436  |Mktg Mgt (BUMKG 330 207+adv mkg) 3
BURTL-426 Retail Practlcum (BURTL -329 430) 4 ‘BUYERS must take: : l st
Select.one of:the following: 1: 111t :3f: T+ |BURTL:496 : : : Advanced: MPG (BURT -430) 11 2:3f:
BURTL417 Soc Psyc Aspecls .Clothmq . : .| Select one of the following: (International Selectlve) 3
APRI.,411I H]storyof Fashipn:; - s . e . BUINB-260 Intro International Bus. (soph)
Select one of the following: (Writing Selectlve) 3 BUINB-367 International Mgt (BUMGT-304)
ENGL-320 Business Writing (ENGL-102) BUINB- 485 International Marketlng(BUMKG 330)
ENGL-415 Select one oft’he.followm_g (VVntlng Selectn/e) BEREE IRE

Technical ertlng (ENGL 102)

Select.oné of the followmg. Tiiile it ENGL 320 Buslness Wntmg (ENGL -102) B
BURTL:335 : | : $petidlTo :[ENGL:415 ;i I Téchnical Wiiting: (ENGLHQ3): 12 11t ir il
BURTL32Z - L -| select one of the following: 2
Electives 10 BURTL-335 Special Topics-RMM
BURTL-322 Merch Market Apparel Line
E|ecf|ves Ciiiriririiiiiiiiiiiiind
HUMAN RESOURCE MANAGEMENT (58) INTERIOR DECORATING (enrollment closed 09/2005) (58)
BURTL-105 Intro to RMM 1 ART-101 Fundamentals of Design 3
ECON-215 Principles of Econ Il 3 BURTL-109 Introduction to Interior Dec. 3
BUMGT-304 Principles of Management 3 APRL-145 Interior Dec/Design Textiles 3
BURTL-329 Fashion Promo.(BURTL-127) 3 BURTL-229 Visual Merchandising 3
TRHRD-360  |Training Sys. Bus & Ind. 3 CADD-234 CADD (sub. ACE-131) 2
BUINB-367 International Mgt. (BUMGT-304) 3 DES-205 Pres. Tech. (ART-100) 3
PSYC-382 Human Resource Management 3 FCSE-385 Family Housing(sub. ACE-233) 3
BURTL-389 Logistics (sub BUMKG-438) 3 DES-303 IntDes(ART-101,DES-205,AEC-131,233) 3
INMGT-400 Org.Leadership (senior) 3 DES-304 Interior Design |l (DES-303) 3
SPCOM-414  |Interviewing 1 DES-314 Interior Specifications 3
ECON-421 Collective Barg.(ECON-210) 2 ARTH-333 Period Furn. (ARTH-222 suggested) 3
BURTL-425 Cur.Retail Strat.(BURTL-127,389) 2 BURTL-335  |Special Topics-RMM 2
BURTL-426 Retail Practicum (BURTL-329,430) 4 APRL-345 Textiles for Interiors (APRL-145) 2
Select:two ohhe fouowing (HRNocEd Seleetlve) : :6f: -1 {|BURT-409 Interior Dec Studio (DES-304) 3
8YC-4D3; .- : i -:|[ENGL-415 Technical Writing (ENGL-102) 3
; : HT-493 Comm&ResLight (sub DES-308) 2
" Petformance Analysie: : b -:[aPRL495  [(sub AEC-233) 3
Selectoneofthefollowmg. 3 Electives: 1-i iiiiiiririii SEL I
ENGL-320 Business Writing (ENGL-102) - HE
ENGL-415 Technical Writing (ENGL-102)

Elgotives ;-0

:|OPTIONAL EXPERIENCES AVAILABLE

- :|BURTL-477

1 Study Abroad 12-16
;1 :|BURTL-449F  Co-op/Internship 1-6
::|BURTL-419 National Study Tour 1




