Customer Satisfaction

!'_ Benchmarking Survey
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= 108 NACUFS Institutions Participated

= 145,567 Total Surveys Completed

= Over 1,549 Surveys Completed at UW-
Stout
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= Very Dissatisfied ------------- Very Satisfied

= Satisfaction Categories Rated
= Food
= Menu
= Service
= Cleanliness
= Environment
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UW-Stout Overall Satisfaction Ratings
) UW-Stout Meets or Exceeds Industry Average

Area of Rating | UW-Stout| Industry| Contracted
Average| Operations

General Satisfaction 3.8 3.8 3.5
Food 3.8 3.8 3.6
Value 3.6 3.4 3.1
Menu Variety 3.6 3.6 3.4
Service 4.1 4.1 3.9
Cleanliness 4.1 4.2 4.0
Environment 3.9 4.2 4.1

Appearance
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Area of Rating UW-Stout | Industry Avg
Cafeterias 3.7 3.7
Convenience Store 3.8 3.9
Food Courts 3.9 3.8
Sit-Down Restaurants 4.0 3.8
Express Units 4.0 3.9
All Retail Outlets 3.9 3.8




Gap Analysis- All Operations
Top Five
wm larget Areas For Improvement

il
Freshness *

Value *
Nutritional Content*
Taste *

Variety of Menu Choice
* Also In The Industry’s Top Five
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m Cafeteria Results

-Commons Dining Hall
- Tainter Dining Hall
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Top Gap Analysis Factors-

- Cafeterias
=13
Commons Tainter
1.  Freshness
) st 1. Freshness
5. Variety of Menu Choices 2. Variety of Menu Choices
2. Nutritional Content of Food 3 Taste
5. Variety of Healthy Menu . Nutritional Content of
Choices Food

5. Variety of Healthy Menu
Choices



mi Food Court Results

-Terrace Cafe



Overall Satisfaction Ratings In
Food Court
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w Gap Analysis Top Factors

Terrace Café

1. Value

2. Freshness

3. Nutritional Content of Food

4. Variety of Healthy Menu Choices
5. Variety of Menu Choices




mi Convenience Store Results

-Pawn and Northern Express



Overall Satisfaction Ratings In
C-Store
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Gap Analysis Top Factors

Pawn Northern Express

1. Value 1. Freshness

2. Freshness 2. Nutritional Content
3. Nutritional Content 3. Taste

4. Taste 4. Hours of Operation

5. Variety of Healthy s

Menu Choices

Food Overall



W St Down Restaurant Results

-Heritage Café
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w Gap Analysis Top Factors

Heritage Cafe

Value

Hours of Operation

Nutritional Content

Availability of Seating

Variety of Healthy Menu Choices
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W Express Unit

Expressway Carts



Overall Satisfaction Ratings In
Express Units
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w Gap Analysis Top Factors

Expressway Carts
1. Value
2. Freshness
3. Variety of Menu Choices
4. Nutritional Content of Food
5. Variety of Healthy Menu Choices



